OVERVIEW OF

SURVEY RESULTS

588 people
participated in the
survey conducted in
December 2024,

Responses revealed
a contrast: some
embrace adventure,
while many remain
in “survival mode,”
managing responsibilities but
not thriving.

The results highlight challenges around

energy, purpose, and connection, as well as
opportunities for change and what people most
want in their next chapter.

THRIVING OR SURVIVING:
WHAT PEOPLE TOLD US

Overall, 52.62% of respondents
reported they were thriving compared to
47.38% who said they were surviving.

47.01% of men
reported they are

thriving, compared to
57.95% of women.
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PRIORITIES FOR THE
SECOND HALF

Family, health and happiness were top
priorities for both men and women over 40.

When asked what goals they hoped
to achieve in the next 10 years, the top
answers were:
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Both sees reported the top
priorities for changing their lives:

41.13% Happiness is a
priority of both

sees but more
so for men than
women.
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All age groups

chose happiness
and love as the
emotions they most
want to feel.

MIDLIFE REFLECTIONS

Reflecting on life so far
respondents both men

and women are most
proud of their family
and relationships.
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career achievements while women
are proud of personal growth and
overcoming challenges.

Both men and women would advise
those entering the second part of their
life to focus on health and wellbeing.

LIFE PURPOSE AND
RELATIONSHIPS

< 54% of both men and women y N
say that their personal experience
guides them rather than religious
or philosophical beliefs.

Both genders find most meaning in family
and relationships. They report relationships
becoming stronger over time.

58.24% of women say personal growth

and self-improvement is very important
compared to 45.77% men.
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a @
trust, shared trust, fun, and
values, and respect.
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